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FOREWORD

The idea that the sectors that
constitute the cultural economy
should be placed at the core of the
development strategies of nations
(and regions) is being accepted
much more deeply everyday all
around the world. In this respect, it is
crucial to understand the overall
magnitude of these sectors, their
weight in the national economy and
their value added potential. The aim
of this study is to draw a holistic
picture of the cultural economy of
Turkey by putting forth a graphical
summary of the basic statistics
related to arts and culture.

While preparing the report, the most
recent data of Turkish Statistical
Institution (TURKSTAT), Ministry of
Culture and Tourism and related
institutions, United Nations
Conference on Trade and
Development (UNCTAD) were used.

Funda Lena
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Share of MCT in central Share of selected institutions in
government budget central government budget - 2014

0,49% 0,49% g 470 Ministry of Finance |——— 112.599.516.500 (% 26.3)

0,46%

0,38% 0,40%  0,40% Undersecretariat of Treasury s £2.999.710.000 (% 14.9)
Ministry of Education sl 55.704.817.610 (% 13)
Ministry of Labor and Social Security s 32.725.545.000 (% 7.6)
Ministry of Defence S 21.815.196.000 (% 5,1}
Ministry of Family and Social Policies g 17.024.807.000 (% 4)
GD* of Security Affairs [l 16.557.013.000 (% 3.9)

Ministry of Justice i 8.239.420.000 (% 1.9}
2008 2009 2010 2011 2012 2013 2014
Ministry of Youth and Sport | 5.946.113.000 (%% 1.4}

(MCT) Budget

Im

Directorate of Religious Affairs || 5.442.734.190 (% 1.3)

. . . Ministry of the Interior || 3.550.923.000 (% 0.8)
MCT budget dlStrlbutlon Min. of Science, Industry and Tech. | 2.789.101.000 (% 0.7)
among institutions -201 4 Ministry of Health | 2.529.553.000 (% 0,6) The 21st
Ministry of Culiure and Tourism | 1.974.7283.000 (% 0.3) * among a total of
GD* of Cultural Heritage and Museums 377 886 70 47 institutions.

Ministry of Foreign Affairs | 1.868.612.000 (% 0.4)
Ministry of Development | 1-254.282.000 (% 0.3)

G0 of Investment and Establishments
GD of State Opera and Ballet _ 291.456.000
GD of Promotion RN 213.555.200
GO of Libraries and Publications MMM 205,351,200
GD of State Theatres [ MMM 175.051.000

Wi
-
~
(®/
f—
o
o
<
L
-
e
—
-

PDs** of Culture and Tourism | 112.922.500 MCT budget distribution among
Directorate of Strategy Development [l 54.921.500 . .
oot Carenio I 2307000 investment and expenditures
GD of Administ. and Financial Affairs - 33.111.200 . . . .
U GD of Research and Training [l 19.104.500 Distribution of investment among
N GD of Int. Relations and EU Affairs Bl 18.621.000 culture and tourism
O Mational Library l| 14.310.000 Investmen
GD of Fine Arts || 10.829.500 468.800.000 ’ 320.440.000
'/\ GD of Copyrights | &.818.000
.|: Private Secretariat | 7.002.200 — 148.260.000
N Committee of Inspaction | 5.551.500 Expenditures i
* : Directorate of Personnel Dept. | 3.502.000 1.505.985.000 Culture Tourism
o — Legal Consultancy Dept. | 2.317.000

M

* General Directorate ** Provincial Directorates
Source: Ministry of Culture and Tourism Management Activity Report 2014
Note: All data are the beginning of year budget data and in terms of Turkish Liras (TL) -1-
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Provincial distribution of houses - 2014 Total number of seats

293.025

Number of movie

houses in Turkey i 705 ]

istanbul =
Ankara

B 130

2170 izmir T 96 276.318

(Ya32)
2,102 [
1.908 Bursa f 70 No. of houses 25T 60 263.301
e E A:Eﬂr:;: :"428 inthe first10 =>(%62)  249.297
— provinces: 1337

Mugla =2 44 d

Kocaeli 20 43 I

. —

Gaziantep

2010 2011 2012 2013 2014 Diyarbakir & 37 — 2010 2011 2012 2013 2014
e 7 T £33
Provinces (%33}

Provinces with no movie houses (2014): Ardahan, Bayburt, Gimushane, Hakkari, Igdir, Sinop, Sirnak

Number of movies Total annual attendances

came out in the given year
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Total annual revenue (TL)
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Distribution of the audience of

_ i Top 10 Turkish films in 2015
Turkish films in 2015
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Source: TURKSTAT Cultural Statistics & Box Office Turkey

Ali Baba ve 7 Clceler
Selam: Bahara Yolculuk
Bana Masal Anlatma
Ask Sana Benzer
Yapisik Kardesler
Miyazi Gul Dértnala
Sevimli Tehlikeli

— 1PR4E
— 1270079
E— 140530
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= Mo. of attendants in 2015
& Total no. of attendances



Number of theatre

) Provincial distribution of houses - 2014
houses in Turkey

Istanbul

l society and

fzmir 56

678
606 611
511
430 Ankara 44
Bursa 15
Aydin, Balkesir, Eskisehir | 11
Adana, Konya, Mugla, Trabzon 10

2010 2011 2012 2013 2014 Antalya 9

Sivi

Canakkale, Hatay, Zonguldak 8

Total num'ber Of SeatS G.Antep, Kayseri, Malatya, Ordu | 7

Bartin, Denizli, K.Maras, Kocaeli, Manisa, Sinop, Tekirdag 6
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Provinces with 5 or more museums/ruins - 2015
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ISTANBUL oo 50884
iZMiR B il 2,9 million visitors in total Other 71 provinces:

3,8 million visitors

B %73 2,85 million visitors in total
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b
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Cinema
Number of supported projects
204 . 203
s 155 .SE 188
o 141 30 157 146 115 i
73
i 25|523 i 2?' 27 37 I IJEU J
o I I [ A FIEEIE

Total amount of support (TL}

&
= E = = =
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= = H o2 E o =
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sg £ aglsg: _ 2@
2.0 Sad 8" zall 58,7 2 SR I i
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H Feature films L Cultural events

“Source: www.sinema.gowv.tr

H Production support
(discoveries, scripts etc.)

Cultural Herita,ge*

Number of supported immovables

541 552  4gp 540 542
423 am
1K I I I

2005 2006 2007 2008 2009 2010 2011 2012 2013 2014

Total amount of support (TL)

310

=x
-

514,000

—
—

2005 2000 2007 2008 20059 2010 2011 2012 2013 2014

b, Source:: National Cultural Policy Report of Turkey & www.kulturvarliklari.gov.tr

Theatre”
Number of supported prOJects

40

| MI | lUﬁﬁ .
L Jul I_I LM
2009-2010 2010-2011 2011-2012 2012-2013 2013-2014

H Professional theatres L Amateur theatres@ Children's theatres ® Traditional theatres

Total amount of support (TL)

S

.312.000
4,000.000
3.500.000 3.300.000
| I I i
2009-2010 2010-2011 2011-2012 2012-2013 2013-2014
*Includes supports given to private theatres
. Source: National Cultural Policy Report of Turkey & www.guzelsanatlar.gov.tr A
[
Literature
" .
Number of translation 3saypports
299 246
199 13 179 180 211
136
> o BN u il
—
2005 2006 2007 2008 2005 2010 2011 2012 2013 2014 2015
kS www.teda.gov.tr A
Cultural Events
- e
Total amount of support (TL):=
R - g
=
g &
o4
b
||
2005 2006 2007 2008 2009 2010 2011 2012
*Fair, festival, conference, exhibition etc. supports given to local, national and international
'.__institutions./ Source: National Cultural Policy Report of Turkey A

-6-




Goods

ive

reat

»
»

International Trade of (

>
)
>
—
=
-
>
fa]
A
o
~
A
~
A
(@)
U}
~
-
)
<
(U}
S
Y
~
A4
.ﬁ
-
4
o
N/
”~~
U}
o
(=
<
.“
-
A
o
=
c
~
A4
]
<
Q
)
<
e
U}
7
e
A4
)
v
)
<
)
7
w
Q
<
=
—
=
A
(=
(=
~
A
r—y
g
QO
v
A
=
|—

J)
~—
-
)
<
)
=
(P
~
A4
Q
o
~
L
(&
(%]
{J)
-
i
-
o
<
|_
T,
A
=
-~
—
=
)
c
@
=
(=
o
~
A
—
[J)
~—
-
Q
()
=)
c
<
[J)
=)
<
|_
c
~
o
Q
&
c
J)
Q
N
c
~
A4
T
A
wi
c
~
L
e
~
=
<
Q
—
c
-
—
>~
o)
<
J)
=
—
[J)
<
wi
<

goods is as follows: Art crafts, audio-visuals, design, new media, performing arts, publishing and

Distribution of Turkey's
creative goods exports - 2012

7.4 billion§ 156 million $ (%2)

Creative goods exports by Turkey

H Art crafts

Ghillion §
5 billion § 4 9 billion §
A hillion $
- 4,6 s oesign
billion $ B Others (Audio-visuals, new media,
performing arts, publishing, visual arts}
(% 62)
2008 2009

2010 2011 2012

Distribution of Turkey's

Creative goods imports by Turkey creative goods imports - 2012

109 million $
2.5 billion 3 4 hillion§ e
.6 billion i 3.7 billion Y - 229  Art crafts
2.7 billion § 39 million $ (%1) \ 4420 m. 8 million$ ® Audio-visuals
198 million $ (% 5) ¢ @2 (% 6) ® Design
) i Mew media
. H Performing arts
2,3 billion $ o
© Publishing
2008 2009 2010 2011 2012 (% 62)
H visual arts

Major export and import partners of Turkey in trading creative goods

1483

Top 10 export partners of Turkey
(exports in million $)

Top 10 import partners of Turkey
(imports in million $)

1107

731
615
412 399 414
346 227 300
206
I I l l . 5 ot i 2 98 98 95 83 80
@ = H B B s m = = =
UsA

Un. Arab  Irag Russia  Germany Saudi Libya Italy  Azerhzijan Kazakstzn China 1taly India Un. Arab Germany France Sweden Russia Rep. of UK
Em. Arabia Em. Koraa

Source: UNCTAD Foreign Trade Statistics
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Distribution of household consumption
expenditures in Turkey in 2014 (TL)
(per household, per month)

Food and non-alcoholic beverages s 561,38 (% 19.71)
Alcoholic beverages, cigarette and tobacco s 120,73 (% 4,24)
Clothing and footwear [N 145,26 (% 5,1)
Housing and rent | 705,12 (% 24,76)
Furniture, houses appliances and home care 192,28 (% 6,75)
Health W 60,37 (% 2,12)
Transportation S 507,47 (% 17,32)
Communication el 106,54 (% 3.74)
Entertainmentand culture . 36,57 (% 3.04)
Education services [l 68,37 (% 2.4)
Restaurants and hotels N 171,75 (% 6.03)
Various good and services IR 122,11 (% 4.29)
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Istanbul: Restaurants Various goods . .
and hotels 4i-'and services Izmir:
Education_ s )
_ P —— Alcoholic bev., 2,1_,__. 36

Entert. and culture_3.4

and non-
alcoholic

161

4.0

e —
Housing
and rent

/80

Communication };qothing anc

footwear

289

Furniture, houses app.
and home care

Source: TURKSTAT Consumption Expenditure Statistics

Share of Entertainment and Culture
in total household consumption expenditures

3,24%
3,07% 3,04%
2.}”9‘EI B I I
2010 2011 2012 2013 2014

% Share of Entertainment and Culture in total household expenditures (2012-2014 average)- Regional
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KREKSA Arts and Culture was established to provide research, consultancy and training for the arts and
culture departments of central and local governments, private arts and culture institutions and cultural

professionals.

KREKSA develops projects, conducts research and analyses, generates strategies and policies related to
culture industries and creative sectors, arts and cultural management, cultural policy, cultural economy,
creative city, public art, diversity of cultural expressions, cultural heritage and cultural tourism.

KREKSA organizes the most suitable team for each project, given its wide network of academics and

cultural professionals.

CULTURAL
ECONOMY

Cultural and creative sectors, in
consideration of their value added
potential, should be placed at the
core of the development strategies

of nations and cities.

KREKSA provides economic
analyses related to creative
and cultural sectors, for the
institutions and professionals
who need these analyses.

KREKSA <=

CULTURAL
POLICY

Central and local governments
should develop cultural policies
based on research. And they
should take into consideration the
opinions of all the actors of the
cultural sectors in this policy-
making process.

KREKSA is the partner of
national and local governments
in generating cultural policies
based on the principles
of governance.

Arts and Culture Research

CULTURAL
MANAGEMENT

Public and private art institutions
should be managed by paying
regard to the cultural needs of the
society and the commercial
interests of the institutions
simultaneously.

KREKSA generates business
models for the arts institutions,
S0 as to contribute to cultural and
economic development
at the same time.

www.kreksa.com
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Award (2005). After having a 5 years of professional experience in the music industry,
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Bilgi University Department of Arts and Cultural Management
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